Running Bucky Guidance
Running Bucky is an official ETSU mark representing school spirit, momentum, and the “Bucs Go Beyond” mindset. The following guidelines govern all uses and variations to ensure consistency and protect the integrity of the ETSU brand. Running Bucky may be used independently or in combination with other ETSU branding. No alterations of the mark are permitted except by UMC.

Usage and Allowable Variations
Core Character Integrity (Non-Negotiables)
The following elements must remain consistent in all executions:
· Illustration Style
· Only the official ETSU-approved Running Bucky mark may be used.
· No redrawing, re-illustration, distortion, or alternate styles (e.g., hand-drawn, 3D, photo-real, AI-generated).
· Pose and Proportions
· The mark may not be flipped, skewed, stretched, or re-posed.
· Color Usage
· Official ETSU brand colors only.
· No gradients, textures, shadows, or special effects.

For special occasions only, UMC may work with campus partners or others to create special editions of Running Bucky. For example, holiday-themed graphics and graphics for individual sports have been created and are available for use in ETSU’s brand toolkit. Creating alternate versions, however, should be reserved only for major initiatives, and campus partners must work with UMC to create the design.  
Flag Variations (When Applicable)
Running Bucky may appear carrying a flag, which is an approved element of the mark. Flag text is limited to the following pre-approved options only:
· BUCS
· Pharmacy
· Happy Birthday
· Day of Giving
· Intramurals
· Campus Rec
· Buc Yeah
· Forever ETSU

Running Bucky is intended to be a flexible mark that allows units across campus to participate in the brand. If you would like to request a custom word on the flag, please reach out to your UMC partnership manager. Please note that words are limited to 14 characters including spaces. 
Prohibited Uses
Running Bucky may not be used in contexts that are:
· Political or advocacy-based
· Commercial or for-profit without licensing approval
· Inconsistent with ETSU’s mission, values, or brand positioning
